ALL QUIET ON THE NICARRY FRONT?

A Report from the Department Chair

Each year the Chair submits a report on the department to the Provost. Below we reproduce
some of the salient features from the 2004 report.

¢ Curriculum Reform

Followingup onthe Depate nt 6 s out comes assessments and
D e p a r sfatalty tedched its goal (as articulated in the 02/03 report to Provost

McAllister) of reforming and revising the entire business curriculum across all four majors
(Economics, Acounting, International Business, Business Admin) and having the new
business curriculum approved by Academic Council and ready for implementation beginning
with students entering into Fall 2004. This was a substantial accomplishment given the
amount of deberation and drafting required given as well as the sheer number of courses
offered by the Department.

¢ New courses: Business Ethics (for Freshmen Business Majors) and Entrepreneurship
Recognizing the need to introduce topics related to societal implasiness decisien
making and ethics early in a business stud
level required course calleBusiness and Societll business majors must take this course
(ideally in their first year) beginning in Fall 2008r. Petru Sandu has developed a course in
Entrepreneurship as a first step towards developing a new concentration in Entrepreneurship
to coincide with the opening of the Center for Entrepreneurial Success in the new J.B.

Hoover Center for Business.

¢ Title VI Grant

Through the hard work of Dr. Hossein Varamini and Dr. Sanjay Paul, the Department
secured a grant from the U.S. Department of Education that will resul? Z)3RID in

external dollars (%68 000 t ot al ) f or wuse i fstofswengthBner i ng
the global business components of the business curriculum including the establishment of the
Center for International Business and Economics on campus.

¢ James B. Hoover Center for Business

In 2002, he President appointed a committeedad the planning and construction of the
new Business facilityThe committee has worked hard over a-year period andhe space
planning andarchitectural drawings are now completde building is on schedule and on
budget and groundwork began in Ma@02. The building, scheduled for occupancyHall

2006 will serve as a catalyst in propelling the Business program into a different category and
establishing it as the premier program in the-@ilhntic region.

¢ Accreditation ACBSP (Association of Céégiate Business Schools and Programs)



The Departmentds current accreditation age
Department as a quality assurance measure. The report was accepted and the ACBSP Board
of Directors cont ullacereddation btaus iD Magy2004. ment 6 s f

¢ Accreditation AACSB International ® (AmericanAssemby of Collegiate Schools of
Business)

Af t er t he ablkopcamniittaeson dc@eslitation recommended pursuing AACSB

accreditation, the Department sought pnatiary approval from the President to engage

Dean Christopher Fiorentino as an AACSB co

pursuing AACSB accreditation. After a favorable report by Dean Fiorentino subsequent to

his March 2004 site visit, the €&sident approved moving ahead to pursue the accreditation

over a fiveyear period. In conjunction with a strategic plan and construction of a new

facility, the Department is primed to-p®sition itself as a highly competitive, top tier global

business prgram.

¢ Student Recruitment/Retention

The Department continued its outstanding record in the areas of student recruitment and
retention. Since Fall 2000, the Department
370 majors and 90 minors.h e D e p saffdrisne thetadea of student recruitment are
unprecedented. The Business Expo enjoyed the highest turnout ever and the Scholarship
competition saw the highest number of test takers in the history of the Department. The
Departmertt sdmiasions cycléncludesletters, emails, and calls from students, alums and
faculty as part of a strategy to increase the number of students and quality of students. The
Department sends the Business Exchange;reawsletter developed this year, periodically

to prospectie studentskeeping them informed of developments and activities in the
Department as well as upcoming admissions evéiigs Department exceeded its target
numbers for the 03 / 04 term with almost 100 incoming students who intend on majoring in a
busines maj or. Additionally, the fAadmissionso
than the previosyears and, in case of International Business and Accounting, the scores are
among the highest in the entire College.

¢ Personnel

In Spring 2004, the Bodrof Trustees approved the granting of tenure for Dr. Hossein
Varamini (as Professor of Finance) and granting of tenure and promotion for Dr. Rick
Gifford (to Associate Professor of Accounting). The Department conducted successful
searches for each of tlr@pen positions. In Fall 2004, the Department will welcome three
new tenurdrack faculty members: Dr. Ed Chung as Associate Professor of Marketing, Dr.
Larry Tang as Assistant Professor of Finance and Dr. Sylvester Williams (who served in
03/04 as Visitng Professor) as Assistant Professor of Business Law.

¢ Scholarly Efforts

The Department continues its high standards of scholarship. In the past year, the
Department s faculty has: published three
textbook fora major textbook publisher, several business and general periodicals and have
contributed papers at major business conferences. Faculty grants were awarded to Dr. Sanjay



Paul for development of an Economics computer application related to a textbookand t
Petru Sandu for development of an article focusing on the role of entrepreneurs in a transition
economy (such as Romania).

¢ International Study Opportunities

Continuing the Depart meattgdomml busioessnedticatienn the t o
Depat ment 6s faculty have created and | ed st
Rica and the United Nations during this academic year alone.

¢ Fourth Annual Student Conferencén Business and Economics at Elizabethtown

College
One of the highlights of thSpring semester was the fourth annual student conference,
sponsored by the Department of Business and organized by Dr. Varamini and Dr. Paul. It
allowed highly motivated students to present papers resulting from faculty supervised student
research. Thig e ar 6 s c¢ onf er aekeynate speech loy Mf. éames iHooeed
alumni panel and awards for best paper. The conference also spawned publication of the
second edition of thElizabethtown College Business Digastthe official conference
proceedigs. The digest includes abstracts of each student paper, updates on the Department
of Business activities for the year and short essays from various students and faculty
reporting on a particular aspect of the Department.

~ Dr. Sean Melvin
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WHOG S OWNHNICARRY
The Business Faculty

Sean P. Melvin, Chair of the Department and Assistant Professor of Business Law

B.A. (cum laude), St. Thomas University; M.B.A., The Pennsylvania State University; J.D.,
Rutgers Law School (Associate Editor of RutgerspOcate Law Journal, American
Jurisprudence Award).

Dr. Melvin joined Elizabethtown College faculty in 2000 after working at West Chester

University where he taught in the School of Business since 1998. Prior to entering academia, Dr.

Melvin was a corpota attorney at Fox Rothschild, the third largest law firm in Philadelphia,

where he practiced in the firm's Entrepreneurial Services Practice @doupelvin is the

author of four books published by Simon & Schuster press, over two dozen articles enadl sev

conference papers on a wide range of subjects including corporate, tax and international law.
Dr. Melvin recently hadhis textbook Cyberlaw and ECommerce RegulatieAn

Entrepreneurial Approachpublished by West Publishing and recentlyacghored a article

with his colleague, DiSanjay Paul, titletlA Solution to File Sharing in the Music

Industry:Legal, Economic and Regulatory Impact" currently under review binteenational

Journal of Media Managemeritast January, he launched thédk/n in Prague Program,

bringing 13 students to the Czech Republic to study the European Union and entrepreneurship

in EasterrEurope.In June 2004, he will present a paper at the International Hemingway

Conference titled "Wires between Park Avenue and WhiteB&aét." The paper is an

examination of the influence of Hemingway's lawyer on his writing.

C. Powell Adams, Visiting Professor of Business
B.A., B.ILLE., University of Florida; M. Admin., Pennsylvania State University.

Mr. Adams served as the Sara Lodgstinguished Professor of Business from 1997 to 2000.
Before joining the faculty, he was the Director of Supplier Programs and Performance at AMP
Incorporated. Prior management assignments have been at th€Aegominc., subsidiary of the
ColaCola Compny, The Lancaster General Hospital, and Armstrong World Industries. He has
been a member of the adjunct faculty serving the Continuing Education Program. Mr. Adams is a
Retired Lieutenant Commander in the U.S. Naval Reserves, a Registered Engineer and an
outside Director of SEM/PAK, Inc.

In Spring 2004, Prof. Adams @ponsored, witlbr. Wayne Selcher(Political Science),
a springbreak trip to Costa Ric&ix students, along with other faculty, alumni and friends of
the College enjoyed a mix of city cuteuin San Jose amdin forest adventures. The whiiced
howl er monkeys, he notes, were Aquite a surpyp



Jay Buffenmyer, Professor of Management Emeritus
B.S., Elizabethtown College; M.P.I.A., Ph.D., University of Pittsburgh.

Dr. Buffenmyer has wdeed overseas for eight years and has written two management textbooks
for the Caribbean region. He has been a management consultant for OAS and a Visiting
Professor at the American Graduate School of International Management. He is currently
developing arundergraduate textbook on CrdSsltural Understanding and Interaction. He is a
member of the Academy of International Business.

William J. Burmeister, Associate Professor of Management
B.S., Rochester Institute of Technology; MAIR, Saint Francis CejlB@.D., University of San
Jose.

Dr. Burmeister has over twenty years of combined experience in academia and commerce. He
has worked for Fortune 500 companies, governmental organizations, and both foreign and
domestic universities. He has providednsalting services for industry, small business
development centers, and Hot-profit agencies. Professor Burmeister has been honored with
the Donald C. Roush Award for Teaching Excellence and has been nominated to receive the
President's Award for Exdehce in Teaching. Dr. Burmeister has also written a Human
Resource Management text specifically targeted for the University of Malawi, Africa.

In recent months, Dr. Burmeistemuthored two articlesiLeader shi p Si
Abandoning the Einsteinian "Unii ed Fi el d t heor y" Thepgquma afc h, 0
American Academy of Business, Cambrjdge a lnvihg ifi Dilbert's World: A Cubicle Eye's
View of Job Dissatisfaction, f or t h dleniouma of iAmerican Academy of Business,
Cambridge

Oya Culpan, Adjunct Professor of Management
B.A., University of Leeds, England; M.A., University of Connecticut; Ph.D. in Sociology,
University of Hacettepe, Turkey.

Dr. Culpan is completing her Ph.D. in Management at the University of Bradford, England. She
has taught at the University of Hacettepe, University of Bilkent in Turkey, Penn State University,
and West Chester University. Dr. Culpan has published several articles in the field of
management ; her | ast arti cl eJouindofiHenan Resourcea d 0
Management She has done research on women expatriates and international human resource
management. Dr. Culpan is a member of the International Alliances of Executive Women.

Terrie Gehman, Lecturer of Accounting
B.S., Bucknell Univesity; MBA, St. Josephs University; CPA, Commonwealth of Pennsylvania.

Ms. Gehman joined Etown in 2002. Ms. Gehman has eleven years of experience working
outside academia in the field of accounting. Her most recent position was as a Senior Manager
of Finance for Mapquest.com, a wholly owned subsidiary of America Online. Previously, she
spent seven years in the manufacturing industry with Dana Corporation holding various positions
including plant controller. She also has public accounting experienceheitirm of Ernst &

Young. Prior to joining Elizabethtown, Ms. Gehman also taught several evening classes in



Al bright Coll egebs degree completion progran
& Finance club and is a member of Pennsylvanstitinte of Certified Public Accountants,
American Institute of Certified Public Accountants, and the Institute of Management
Accountants.

Ms. Gehman serves as the coordinator the College's VITA (Volunteer Income Tax
Assistance ProgramJhis year the progim was expanded to include fredileg of both
Federal and State tax returiis.coordination with the IRS, plans are underway to expand the
program to include participation in a community outreach program with other VITA sites in the
county. ProfessoiGehman also spent considerable time assisting in the department's curriculum
revision processShe serves as advisor to the accounting dibls year the club made a trip to
Washington DC in the spring to visit the SEC. Prof. Gehman also serves on ldge'sol
Experiential Learning Task Force and the College Life Judicial Board.

Richard Gifford, Bitting Endowed Chair and Associate Professoof Accounting
B.A., Gettysburg College; MBA, Pennsylvania State University; Ph.D. in Accounting, Temple
University; Licensed CPA, Commonwealth of Pennsylvania.

Dr. Gifford has fifteen years of public accounting, internal auditing, and operations management
with KPMG (Peat Marwick, Perdue Incorporated), TYCO (Amp Incorporated), and Keystone
Railway Equipment CompanyAs a member of the Pennsylvania Institute of CPA, he served as
Chair of the South Central Chapter Committee on Relations with Schools and Colleges from
19961998. He is also a member of the Institute of Management Accountants, the American
Institute of CRAs, and the American Accounting Associates. In addition to teaching accounting
at colleges and universities for the past fifteen years, he has taught sessions for the
Person/Wolinsky CPA Review Courses.

Maurice Hoppie, Associate Professor of Economics
B.A., Knoxville College; M.S., Ph.D., University of Tennessee.

Dr. Hoppie is currently undertaking research in international economics and economic
development. He is also researching planning and changes in local economies. His immediate
project is titlal, "Property Rights and Land Use Ethics," and "Sectoral Analysis."

Dr. Jared Lobdell, Adjunct Professor-Finance,

B.A., History from Yale University; MBA in Finance and M.S. in Managerial Economics both
from the University of Wisconstiviadison; Ph.D. in Aplied History and Social Sciences from
Carnegie Mellon.

Dr. Lobdell published three books in the social sciences: This Strange lliness: Alcoholism and
Bill W, The World Of The Rings and The "Scientifictional” Novels of C S Lewis. All three
books are to &dreleased in the summer of 2004.

Joseph T. Molony, Lecturer of Accounting
B.S., Accounting St. Josephdés Coll ege; M. S. ,
(CLU); Chartered Financial Consultant (CHFC); Series 6,7 & 8 Brokerage Licenses.



Mr. Molony joined the faculty in January 2001. He had previously been associated with the
Northwestern Mutual Financial Network; and for 26 years as a Business Financial Planner. Prior
to that he was employed for ten years in various capacities of ca&m@iunting and financial
management with such companies as Westinghouse, #afdoand RCA. He also served as a

1st Lieutenant and as Accounting and Finance Officer in the USAF.

Elaine D. Scott, Associate Professor of Marketing
B.S., M.S., Miami Unversity, Oxford Ohio; Ph.D., Purdue University. Certified Financial
Planner (CFP).

Before joining the faculty, Dr. Scott was a successful stockbroker for Dean Witter and a tenured
associate professor at Virginia Tech. She has 16 years of experienbmgemc higher
education and is the author of many personal financial management consumer information
pamphlets.

Sanjay Paul, Associate Chair of the Department and Associate Professor of Economics
B.Tech., Indian Institute of Technology; Ph.D. State Ursig of New York, Buffalo.

Dr. Paul taught economics at a liberal arts college in Wisconsin for ten years before joining
Etown in the fall of 2002. Dr. Paul has collaborated on several research endeavors with
colleagues and students. His researchrasts include globalization, trade policy and innovation.
He writes a newspaper column on economic issues.

Dr. Paul served as Interim Chair of the Department of Business in Fall 2003. During the
year, Dr. Paul wrote a number of articles for the HarristagedPatriot-News gave a talk on
the State of the Economy to a business group, and presented papers at the meetings of the
Midwest Conference on Student Learning in Economics, Eastern Economic Association, and
International Trade and Finance Association.

Petru Sandu, Assistant Professor of Entrepreneurship
B.A., Academy of Economic Studies, Romania; Ph.D. in Entrepreneurship at Al. I. Cuza
University in lasi, Romania; MBA, Ohio State University.

Dr. Sandu joined the department in fall 2003 after cormgétis MBA at Ohio State. Dr. Sandu
served as Dean of the School of Economic Sciences and Public Affairs at the Suceava State
University in Romania, owned and managed his own firm for seven years, and consulted with
more than twenty companies. He haslighled two textbooks and many articles in the field.
Professor Sandu received outstanding teaching awards five years in a row and was selected as ¢
Fulbright Scholar at Ohio State University.

Dr. Sandu is currently developing a program in entrepreneunshipe Department of
Business. His primary research interests include entrepreneurship in transition economies, new
venture creation and the interface between marketing and entrepreneurship.

Richard Stone, Associate Professor of ManagemeBRmeritus
B.A., Lebanon Valley College; M.S., Franklin & Marshall College; MBA, University of
Connecticut; Ph.D., Temple University.



Dr. Stone worked for 13 years at the Hewlett Packard Corporation as a field engineer, field sales
manager, and product planning manag#s. research interests are in strategic decision making

in business organizations and international management. Dr. Stone is a former member of the
Board of Commissioners for Baccalaureate/Graduate Education for the Association of Collegiate
Business Schds and Programs.

Randy Trostle, Associate Professor of Financend Vice President of Finance at
Elizabethtown College
B.S., Elizabethtown College; M.Ed., MBA, Shippensburg University; Ph.D., Lehigh University.

Dr. Trostle is active on college committe@sie to his administrative role as the VP of Finance

at the College, Dr. Trostle teaches one course per semester in the Department. He is also the
secretary of the Central PA Chapter of the Financial Executives International and serves on its
Academic Rations Committee. He also serves as the Chairman of the Lancaster County
Hospital Authority.

Hossein Varamini, Professor of Finance and Director of International Business
B.S., Tehran Business College, Iran; MBA, Phillips University; Ph.D., Kansas Staters&ity.

Dr. Varamini joined the college in the fall of 2000 as the Director of the International Business
Program after holding a similar position at a different institution for over ten years. In addition
to his individual research publications, Daramini has published articles with other colleagues
and with his students. Some of his recent publications have appeared in different refereed
journals such ashe Journal of Global Businegs$he Journal of Current Research in Global
Businessand The Mdwest Review of International Business Resedrghis a member of the
Academy of International Business.

Dr . Var ami ni 6s "Guwrent Spot and Eorward Kates iascHreelictors for
Future Spot Ratesyas co-authored with Hown student Stephedz al of f (6 03) . D
presented the paper at the annual meeting of the Association for Global Business in Atlanta; it
was published in théournal of Current Research in Global Business

New Tenurelrack Faculty in 20005
Ed Chung, Associate Profssor of Marketing

Dr. Chung received his Ph. D. in Marketing (1997) from the Schulich School of Business, York
University, Toronto, Canada.

Before going into academe, Dr. Chung acquired 14 years of progressive managerial
experience with various multinatial corporations including Mobil Oil and Sun Life Financial
Services. At Mobil, Dr. Chung had planning coordination responsibilities spanning twelve
countries, and was h emryintd hina imtaeoridv1@3ds. DrnChig b i |
has publibed extensively in pegeviewed academic journals, and is a frequent presenter at
major international conferences. Dr. Chung teaches marketing management, international
marketing, strategic management, and consumer behavior.

Liang Tang, Assistant Profesor of Finance



B.B.A. in Economics and International Business; MBA in Finandd.B.E., P. R. China; Ph.D.
in Finance, Temple University.

Dr. Tang taught previously at the University of Massachusetts and Golden Beacom
College. Before joining acadeaihe worked as Senior Associate for State Street Corporation
and as Senior Quantitative and Analytics Consultant for Fleet Financial Group in Boston. In his
research efforts, he has investigated the determinants of debt maturity structure in botlc domesti
and international markets.

Sylvester Williams, Assistant Professor of Business

BA in Economics and Finance, Howard University; MBA Wake Forest University; JD Wake
Forest University; Communication Law Certificate Catholic University of America.

After serving as the Visiting Professor of Business Law &tofvn in 200304, Dr.
Williams will begin his tenure track appointment at the College next fall. He has had an
extensive career in the both the public and private sectors. He worked as a legislatiice ai
the United States Senate Foreign Affairs Committee and US Senate Committee on Banking,
Housing and Urban Affairs. He has also worked for the State Department handling issues
relating to economic development in Latin America. He has extensivewegalexperience in
the entertainment area. He spent 10 years working with Time Warner in their corporate office,
cable division, movie division, and music division. Dr. Williams has taught graduate and
undergraduate class in the areas of business andtl&gnn State University and Westchester
University. He has written several workbooks dealing witttommerce law, project
management, and marketing on the Internet.

To learn more about the faculty and to view their web sites, please visit
www.etown.edu/b  usiness/faculty.html

8§88
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TITLE VI GRANT

0To Raise the Standard of l nternati on
Col l egebd

n November 2003, Dr. Hossein Varamini and Dr. Sanjay Paul submitted a Title VI grant
proposal to the U.S. Department of Edtien. In April 2004, they were informed that their
proposal had been approved. Taking a deep breath, they looked carefully at what they had

wrought.

Project Partners

What is the amount? e Arlene Ashton, Deputy Secretary, Office of

Interrational Business Development

Over a tweyear period (200496), the | * Ronald T. Bailey, Executive Director,

Lancaster County Planning Commission

Department of Business will receive gran e« David Bevan, Executive Director, Internationa

andcontributions totaling $468,000he U.S. | , mmlfutd s}./ Erhirz,npre;dee,{t & C?El(J),eLgh?gr?
Cement Company

o KarenJenkins, President, Brethren Colleges

$171,000 (or 37%), with the remainde Abroad

e Surendra&Kosaraju, President, Globe

($297,000, or 63%) coming from the Colleg Consulting, Inc.

o o DavidLongsderff, VP & Gen. Manager, North

and partner organizations. America, Thermacore Inc.

e SallyA. Paull, Corp. Dir HR Selection,
Planning & Development, Dentsply

What will be done with the grant? International

e GlemT. Roe, Senior Vice President &
Manager, Fulton Bank

¢ BurtonH. Snyder, General Counsel, Sec. &

Department of Education will providg

The grant will enable the Departnte of

Business talevelop courses and programs Sen VP International, Hershey Foods
¢ Nick Viscome, President, Elizabethtown
international business, create study tou Economic Development Corporation
) . . . . e TinaWeyant, Executive Director, World Tradsg
provide domestic and foreign internships Center~ Harrisburg

e T.Albert Yamada, President, Masaoka &
Associates, Inc.

Executivein-Residence program, facilitat¢ ® PatriciaZwergel, Controller, KBA North
America Inc.

students, establish an International Busing

studertfaculty research andevelop Chinese

area studies.
Grant money will also facilitate participation in workshops and seminars in international
business education, establish faculty internships and create a faculty exchange program with the

United Kingdom.
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And, finally, the grah will enable the College to set up Genter for International
Business and Economjcdevelop a speaker series on global issues, create executive breakfast
and luncheon series in cooperation with World Trade Ceétaersburg and Financial
Executives Intenational for international business executives and publish a periodical on global

issues.

Who are the key personnel involved?

A Hossein Varamini, Project Director
Sanjay Paul, Project Coordinator
Ronald J. McAllister

Jay Buffenmyer

Sean Melvin

Ed Chung

Petu Sandu

Wayne Selcher

John Kokolus

S S N N N S N S

A Mahua Bhattacharya
Dr. Massood Samii, Professor and Chair of International Business and Strategy at the Graduate

School of Southern New Hampshire University, will serve as the External Reviewer.

8§88
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TALKING SHOP

The Brown Bag Seminar Series

FALL 2003
Sept. 19 Dr. William Burmeister, "Leadership Simplified"

Sept. 26 Dr. Sean Melvin, "Napster's Legacy: Using Music Piracy to Teach Critical
Thinking Skills"

BRING YOUR OWN

Oct. 3 Dr. Sylvester Williams, "Cross Ownershif the LUNCH é
Media and FCC" i _
€ we provide
Oct. 17 Dr. Jared Lobdell, "Echoes of Former Days: So

History of the Capital Asset Pricing Model" Launched in fall 2003, the

Department Seminar Series

. . ) | provides a forum for
Oct. 31 Mr. Miles J. Gibbons, "Socially Responsib| exchang of ideas in an

Business Practice: The Case of Amp Inc." informal atmosphere.

Nov. 21 Dr. Don Kraybill, "AmishEnterprise: From Plows Speakers include faculty
to Profits" from within the Department

and without, corporate
executives, and Honors

Dec. 5 Honors in the Discipline Presentationis
students.

A Lauren Potosky, "Experience of the Europe The Seminars, typically
Union: Lessons for New Members" held on Friday aftérnoons,

are attended by faculty as

Sarah Stratton, "African Economic Developmel well as students.

Who is Holding the Third World Back?"

Allyson Morrison, "Vertical Society: A Comparative Analysis of Japanese and

American Business Management"

Megan Grimes, "Lessons from NAFTA"

Jonel Gray, "There's Something Women Like About a Pickup, Man."

> > >
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SPRING 2004
Feb. 6:Honors in the Discipline Presetions-

Erkin Ayupov, "A Tale of Two Countries: Financial Systems and Economic
Growth in Kazakhstan and Uzbekistan"

Megan Halladay, "Sweet Success? Hershey's Advertising and Sales”

Svetlana Kalash, "The Efficient Market Hypothesis and Market Qeait@n of
Mutual Funds”

Julie Torchia, "The World Trade
Organization: Explorations of the

Global Agricultural Sector” The importance of entrepreneurship in

] _ Eastern Europe comes not only from th
Mar. 12:Dr. Oya Culpan, "Job Satisfaction 0| general need of creating jobs or

Expatriate Women Managers" spreading innovation but also from the
whole philosophy of transition to the
Mar. 19:Dr. Martha C. Cooper, Ohio State | marketeconomy. A strong

University, "Suppy Chain Postponement and entrepreneurial sector is the leading
Speculation Strategies: How to Choose the | factor of a successful transition

Right Ones" experience.

In the process of creation and
growth of a new enterprise, the

> >>» >

From Caterpillar to Butterfly: The
Entrepreneurs of Eastern Europe

Mar. 26:Dr. Refik Culpan, Penn. State

University-Harrisburg, "Global Strategic entrepreneur is the main actor, the acti
Alliances through Bloc Ownerships in the and determinant el
Automobile Manufacturing Industry" survival aml growth. Therefore, the

anal ysis of the erf
Apr. 2: Mr. Bill Al exander, Elizabethtown characteristics offers valuable insights
College and Wharton School, "Corporations| i nt 0 new ventur es
and Social Responsibility" represents a key starting point in

designing effective assistance program

Apr. 23:Dr. Sylvester Williams, "The Future ety e EmilEprEne il SEeir

of Free Trade" ~ Petru Sandu

Apr. 30:Dr. Petru Sandu, "From Caterpillars to Butterflies: The Entrepreneurs of Eastern
Europe"

Information about the Brown Bag Seminar is available at
http://www.etown.edu/business/seminar/index.html

8§88
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STUDENT CLUBS

Delta Mu Delta

A Graduate Speaks about Success in the Business World

inner was over. Desserts and coffee were being served. The keynote speaker rose to

address the room.

The occasion was Delta Ml

Del t abds i nducti

business society, was welcoming new members

on cer
the fold. All were jutors, except for one. The lon
exception was a graduate of the College. Mr. Jar
Hoover, who graduated with a busine
administration degree more than two decades 4
was being granted honorary membership to DN
for his achievements in the world of busss and
exemplary personal conduct. And tonight he wol

also deliver the keynote address.

So, as Mr. Hoover rose to speak, the hubh
of conversation around the tables died down,
clatter of coffee cups ceased, and the ped
in turned

assembled SusquehannaRoom

expectantly towards the podium.

ABOUT DMD

Delta Mu Delta is a national honor society
established to recognize and reward superi
scholastic achievement of students of
business administration. The Epsilon Phi
Chapter of the Society at Elizabethtown
College was established in 1992, tharks t
the diligent work of Prof. Donald Muston.

The DMD chapter is involved in
planning and organizing the Business Expd
an admissions event coordinated with the
Department of Business to attract prospect
students. Each fall, higechool students and
their families are invited to spend a day at
Elizabethtown to learn about the College, tf
students and the business programs, and
members of Delta Mu Delta play a key role
in making the arran
event, in terms of number of participants ar
the level of feedback, turned out to be a
spectacular success.

The thirteenth annual induction
ceremony, held on March 24, witnessed th¢
entry of 23 business students into the socig

~ Pam Harkins, Presidern

They were not disappointed. Mr. Hoover

honor

began by describing his remarkable journey through the world of finance and venture capital,

and then proceeded to the crux of his talkz., the requirements for succassthe business

world. He directed his remarks to the current crop of students arrayed before him.

Interestingly, nowhere in his talk did Mr. Hoover stress the importance of learning the

principles of business: the douldatry system of accounting, calating the net present value of

a capital project, the

4 P6s of mar ket i

ng.

M
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neglected to mention the need for business students to pore over economic statistics and follow

Mr . Gr eens pandaceson imtereshteupblieyd ut t

Instead, Mr. Hoover urged students to focus on two simple ideas. In order to do well in
the business world, he said, you must write well and speak well. The ability to present your ideas
clearly and cogently, he maintainedas essential for success. Citing examples from his career
illustrating the importance of communication skills, he urged the newllycted DMD students
to find means, either in the classroom or without, to hone their writing and public speaking
abilities

If he had had more time to develop his theme, M=
. ) - AHe negl ected
Hoover might have noted that honing the ability to Wr| need for business students to

and speak effectively requires students to become { POre over economic statistics
L _ _ _ and foll ow Mr.
readers. For it is through extensive reading, be it a d| convoluted utterances on

perusal of the newspaper or am careful engagemen| interestr at e pol i c

with scholarly and literary works, that students will alight
upon new ideas and come up with probing questions, all of which in turn will enrich their written

and oral expressions.

As his talk wound down, Mr. Hoover, who recently dted a significant amount for the
construction of the new business building, enjoined his fellow DMD members to maintain close
ties with the College and the Department after leaving Etown. It was a sentiment heartily
applauded by the faculty, and one thatved to mollify those aggrieved by his earlier omission

of Mr. Greenspan.

~ Sanjay Paul

888§
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Students In Free Enterprise

~ reativity is thinking up new things,
I l ‘the words of Theodore Levitt, Professor of BessEmeritusat Harvard
University and the words that inspired the -BFE (Elizabethtown College

Students in Free Enterprise) t ea rIFEdevepey ear .
projects throughout the yetno betusi nBdooat &e
SIFE is a student organization dedicated to the goal of teaching the citizens of the world
the advantages of the free market economic system. This year marks the fifteenth anniversary of
EC-SIFE on the Elizabethtown College campus #ime team completed 19 projects this year.
The cul mination of the t e-ammidespregentationard@arsannua s &

report highlighting the teamobs accompl i shm

Philadelphia, Pennsylvanidhis year marked a very specig
) SIFE is a student organization
milestone for the E€IFE team as the team recorded | dedicated to the goal of
teaching the citizens of the
world the advantages of the

the team to boast thevinningestrecord of any team| free market economic sgtem.

15" consecutive regional SIFE competition win, enabli

(including sports) in Elizabethtown College history. -B{EE was also recognized by the Dean
of College Life and the College Life Commi:t
Awardo for its service throughout the year.

Projects

EC-SIFE created our own Ebay business to teach students about thé ecari@ny and how to

start their own business. Through a local llama and alpaca farmer, our Ebay business reached all
the way to South America.

EC-SIFE students created a completely original, imaginative, and highly innovative stock
market game calledlewdlash This game exposes children as young as ten to the volatility of
the stock market. It involves strategies for buying and selling, critical thinking, short and long
term planning, and careful resource allocation.

EC-SIFE students in collaboration thiother campus clubs organized an Empty Bowls
Dinner. The Empty Bowls Dinner took place with each attendee donating a minimum of $6 for a

handmade bowl and a third world dinner of soup and bread. All of the guests took their bowls
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home with them as amender of hunger. The proceeds from the dinner resulted in the purchase
of an entire ark from the Heifer Project.

Heifer Project International offers animals to impoverished families around the world so
they can become sailéliant. Our partnership witthe Heifer Project allowed EGIFE to
extend its outreach and be a part of the global effort to educate people worldwide. The Project
highlights the importance of efficient use of resources to combat poverty and to develop the
business skills needed tactaa brighter future.

EC-SIFE partnered with Canadore College in Canada, for the seventh annual Sandwich
Bowl. In this event, students run their own deli shops. Using computer simulation, students
make decisions on pricing, product mix, marketing siia& inventory management, cost
analysis, and resource evaluation. This competition teaches the fundamentals of business and
economics to potential business and-bosiness majors.

|l nspired by the t el eSlkEsieaied a pr@gectiad 4§ e il S dirOw it

Out save, l nvest . O Th'STh%E@éIF%?egmw%nXﬂPeosed ou
community to lessons of risk evaluation, savirjgRegional Championship for

OH?;\(F 15th consecutive year.

budgeting and debt management to ensure pers

financial growth and survival. The project also ventured into the wonderful, but plhyentia
hazardous world of Wall Street and investing.

For the ninth consecutive year, EBIFE participated in the Pennsylvania Free Enterprise
Week. In this program, junior and senior high school students learn the details of bringing a
product to market, carolling costs and revenues for profitability and practicing business in an
ethical manner. Students learned about the ethical and social responsibilities that go hand in
hand with the market economy.

EC-SIFE was able to help elementary students from Mhieon S. Hershey School
prepare for their financial future. We used short stories which taught them to watch their
spending habits, their income, and the importance of saving money for college and other items.

During Elizabetht ownt sColalye g esdtsu dlennttos tphuet
for Serviceo to work as they spent the enti
For the tenth consecutive year, S0FE has been a major contributor to this program. This
year, ECSIFE students dee|l oped a board game called ATh:
elementaryschool children about foreign currencies.
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EC-SIFE and the prenedical club on campus held the ~—

1st Annual SIFEdicus camp for inreity children from \{‘/—-:g
HEIFER

children about a different business aspect each day, and on the INTERNATIONAL

Harrisburg and Lancaster. Duginthe camp we taught th

last day they opened their own stores. Not only were the
children introduced to business concepts, they were also, we hope, inspired to consider going to
college one dy.

Our Vradnet project featured a highly interactiv®ighensional world revolving around
user intentVirtual Reality ADvertisement NETwork is both a basic Internet site and a
compelling virtual reality city, with components for advanced messaging. Hie goals of
Vradnet are to interact, entertain, advertise, and use as a marketing tool.

Our motto Al nnovat e -BIBE tB@date ésrfirstized Bcoutinge 0 |
University, a day for Boy Scouts and Girl Scouts from across Pennsylvania totootine
Elizabethtown College campus to be taught by college students and faculty and to earn merit
badges. A total of 142 Scouts and leaders from 4 counties converged on the campus for a day of
l earning and fun. As par p Manth, EGSIFE EhénsberdNaad i o n
faculty taught the Boy Scout badges fientrepr
Scout badges fdyour own b uSIHErexpansledl the prabrani amd n e y
offered sessions taught by students from thdeblmology, computer science, and theater
departments. In recognition of its efforts, the-BIFE team became one of 15 finalists in the
National Entrepreneurship Month special competition.

Al nnovate to Bett e rSIFE thucnaw level. BEHE direcdyk e n
impacted more than 46,000 people and, counting gross impressions from media coverage,
reached more than 1 million people last year.

~ Ben Osterhout
POSTSCRIPT: The EGIFE team acquitted itself creditably at the Kansas City National

Championkips in May 2004 winning a second runneip trophy and $750. Several team
members also discussed possible internship and job possibilities with corporate executives at the

meeting.
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The faculty advisor for SIFE is Sam M. Walton Fellow in Free Enterfpiteé Kristen Evans
Waughen, daughter of Prof. Hugh Evans, who foundedEHE and still serves as a mentor to
the team. For more information on E®IFE, please visivww.ecsife.org

888
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KEEPING IN TOUCH

The Business Exchange

n its second year, the Business Exchar

continues to be sent to over 4dQ
prospective  accounting, economic
business administration, and internation

business students on a monthly basiach
issue strives to inform high schooludents of
recent activities in the Department of Busing

at Elizabethtown Colleg&he Exchange

expanded this past year to include new secti

titled AfnVoi ces from

Studying Abroado and

Just Get t i imghichtueentEwmvini

students discussed their stualyroad and

internship  experiences.  From Mexico,

sophomore Megan Grimes reported th

AXal apa is a great p
speaking abilities improve everyday and Xala
is so full of cultureand friendly people that
everyday i s a | e-aampus

senior Erkin Ayupov, native of Uzbekistar

TRIVIA

1. Name the chairman of the NYSE
exchange who resigned his position over a
brouhaha about a $140 million retirement
package.

A. Richad Gephardt

B. Dick Cheney

C. Dickie Greenleaf

D. Dick Grasso

2. The U.S. gross domestic product soared
sharply in the 3rd quarter of 2003. How
much did GDP rise in the 3rd quarter?
A.52%

B.6.2%

C.72%

D.8.2%

3Ameri cads t raadldimed e f
high in January 2004, but the weakness of
the dollar should eventually help ease the
trade imbalance. What was the deficit in
January?

A. $43.1 billion

B. $26.2 million

C. $55.6 million

D. You dondét even
4.Honda Motor Co. and Gereral Electric
Co. are forming an alliance to produce an
engine for what kind of emerging small scale
transportation market?

A. motorized inline skates

B. private space shuttles

C. individual hot air balloons

D. microjets

5. The Walt Disney Co. recentlydst a
distribution contract renewal with a long-
time animating ally. Name that company.

A. PixieStick

B. Dreamworks

C. Pixar

D. Bob the animator

6. This large beverage company also makes
the following products: Dasani, Minute
Maid, Barg's, Evian, and Powelade.

A. Pepsi

B. Weis Choice

C. Budweiser

D. CocaCola

wa

e

My

Trivia answers: 1D 2D 3A 4D 5C 6D.

budent s

Thart

Spa
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noted that the best part of his internship at Hershey has been the "experience with activities that |
will be exposed to in my future career."

Other sections likédi Pr of Tal ko hi g h lakld présentation dgiven bWe d n
Dr . Sanjay Paul andL abvy.er$e anGuMel vainnd tMotnleeydd
pirating. A Cl u b Newso continued to featur edentinter
organizations such as SIFE and the Marketing Citiite new Brown Bag Seminar series in the
Department also got coverage. Each issue concluded with a clever, though sometimes tricky,
trivia question related to current business news.

~ Elaine Barnes

The Business Exchange is edited by Elaine Barnes and Dr. Sanjay Paul.

8§88
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The Business Alumni Reunion

he 2003 Business Alumni Reunion was held in Hotel Hershey on September 16th. Over

100 alumni and other attendees came together to discuss tne ddtd&lizabethtown

Co||ege(’js campus ac we | | ac t hat n f t he
. PERSPECTIVES ON GLOBALIZATION
Department of Business. (From the Keynote Speech)
iféMost economists arg
The evening started out on the terrac [p;&’é”gnfgog(fr?(;’riritcyftrger’égfnpegltgaﬂ; free
where alumni from over 40 years greeted ed increasing inter'national trade.has served as
) . . a powerful engine of economic growth and
other and enjoyed a breathtaking view | we see the evidence of that in many of the
R developing countries in the past 25 or 30
Her shey Hot el 0s f a me| years. Countries such as Thailand, Taiwan, |0 T d an
. . . .| and Singapore which have opened up their
0 U, the B.A.R. chairman, directed the eveni borders to trade have had remarkable rates
with ease with President Ted Long, Dr. Ran of growth in their economies and significant
T improvement in their standards of living.
Trostle 669 and ot hg _ |peake
) _ _ AfDespite all the posi
taking the stage. A short but dynamic vidg globalization, critics of globalization focus
L . mostly on its negative impact on people and
h|ghl|ghted the need for Elizabethtown CO||€§ the environment. They claim that
t fi . . deo intai globalization has further widened the gap
0 continue expansion In or malntain our between the rich and poor nations.
high educational standards and compete | Moreover, the current atmosphere of the
world attests to the total breakdown in
other colleges and universities. communication among cultures, civility,
human rights, and social justice. Clearly,
disparity among the world population causes
. . greater tensions, conflicts and wars, along
After the film, senior Brady Barney with stronger political repressions and global
kicked off dinner with a multfaith invocation terrorism.
Conversation filled the room as everyor r;]apkg E;.strirOljS ‘éﬁlort ts ;rir?g”pgorrgri es |
enjoyed the best that the Hershegtél had to | societies into the world economy. | f we
_ o ) the growing gap will lead to widespread
offer. The new business building was first top discontent, threatening any prospect of
R . gl obal har mony. f
on everyonebds | ips, ( ls beg
~ Hossein Varamini
catch wup on each ot | t abl

much of the conversation veered around

guestions regarding the state of the college (a topic | @ufay contribute to, given my senior

status).

accommodations evoked many narratives of past residence halls.

My accounts of the new Vera Hackman Garden Apartments and their plush
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Dessert was served while awards weee pr
Di stinguished Business Al umni Awar d, and EI
Rising Star. Keynote speaker Dr. Hossein Varamini delivered-miBate talk about the pros
and cons of globalization. His comments on the difference betweearfdefair trade, and the
U.S.6s responsibilities as a world superpow
alumni, faculty and students expressed a variety of opinions and asked tough questions. Dr.
Varamini was up to the task, noting thatjrahtely it was up to us (including the students) to
educate people about the importance of thinking globally, and electing the leaders needed to

accomplish important goals.

The evening turned out to be a great opportunity for alumni to mingle with fellow
graduates and for all to share in the future of Elizabethtown College. The plans for the new
business building, among other changes, should enable us to boost our competitiveness as one o

the best colleges in the region.

~ Sarah Stratton

888
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A TRADITIO N OF EXCELLENCE

A Call to Arms from David C. Beidleman
Vice President for Institutional Advancement

By Invitation

ince | arrived at Elizabethtown in March of 2004, people have impressed on me the

fact that the Business Department is truly fortunaténdoe loyal, dedicated, and

supportive alumni, parents, and friends. This spirit was instilled in the department
decades ago by people like Ed Bitting, who cared deeply for his students and worked hard for
their success. You will be happy to know that Esglacy i s being stewarc
business faculty who walk proudly in his footsteps.

| have also learned how important the alumni of the Business Departm@nt are
both to their businesses and their alma mater. Business alumni account for ne@dly 4,0
graduates of the College29 percent of all Elizabethtown alumni earned business degrees. In
addition, 63 percent of the Coll egeds al umn
CEO6s, CFOO6s, p r e s iidaeemlunmi ofittn Blusiness Daepartmene Bhisd a nt S
heritage of which we can all be proud.

Todaydés | eaders are stepping up to the ct
in ways that could never have been I magi ned
mission of Business and the College are truly inspiring. Alumni and publicly recognized leaders
suchasl i m Ho o,foender &nd managing member of Dauphin Capital Partnerf)aled
Hi g h, pded$dent of High Industries, and friends [Beb Ortenzio, president and CEO of

Select Medical Corporation, have been generous in many ways. In addition to providing
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financial support, they take time out of their busy schedules to return to campus and share their
extensive knowledge and reabrld experience wiih t odaydés business st
presentations. What could be more valuable and exciting to our students than to learn from the
practical experience of a corporate leader?

Students also need experience beyond the classroom in order to be weenjpethe
global marketplace. Alumni likd o m Me c k, Ipa&tger vt Ernst & Young, and parents

and friends likeHelmut Erhard, fat her of Gregor Erhard 004

Cement, have demonstrated hg— .
Al n addition to prov

they take time out of their busy schedules to
return to campus and sharetheir extensive
knowledge and realworld experience with
todayés business stu

employers can help Elizabethtow

students gain necessary reabrld

experience through internships and
summer job opportunities.

Elizabethtown faculty and administrators also need the benefit of the experience from our
alumni. Business people have responded with advice and counsel throulyitethational
Business Advisory Committaad theAccounting Advisory Boardoth of which serve as great
conduits between the college curriculum and the business marketplace. We welcome inquiries
about this particularly important group of influential leesl

In addition, many individuals and organizations provide financial support for the kinds of
facilities and scholarship assistance that help us continue to recruit the best students to
Elizabethtown College and keep our academic program at the heael pdidk in our region. If
you would |i ke more information on how you

programs, please give us a calva#-361-1419
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The achievements of Elizabethtown College students and faculty are possible only
because ofhe support of alumni, parents, and friends. We are grateful for your support. You are
keeping the Elizabethtown Business Department tradition of excellence alive!

Editords note: We regret that we f aatingehd t o K
purity of tchrememial gatue.tindbosder to onimimize the prospects of this sort of
hijacking of our pristine content in future

invitation your fullest consideration.

888
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DINNER AND AWA RDS

The Business Awards Banquet

ach year, the Department of Busineg
hosts an Awards Banquet at which w
the academi

recognize exceptional

achievements of our students in all fou
programs: accounting, business administratio
We

present awards, scholarships and certificates t

economics and internahal business.
number of superbly qualified students at thi
event.

This year, the Business Award Banqug
was held on April 14 in the Brossman Common
in the Campus Center. President Ted Long ma
openng remarks, dinner was served, and we ¢
down to business. With students, parents a
faculty looking on, the recipients of various
scholarships and awards were recognized a
commended for their achievements. The studer
who presented papers at the fevance earlier in
the day were awarded certificates; in additiof
two received Best Paper Awards.

The final award of the evening honore
the Outstanding Business Student of the yed

The recipient of this award was Brittany Maul.

BUSINESS TEACHER OF THE
YEAR AWARD

The second Annual Delta Mu Delta Busine
Teacher of the Year Award was awarded a
the Business Banquet. The award recogniz
therecip ent 6 s dedi cat i @
the education and success of Elizabethtow|
business students. The choice for the awal
was determined on the basis of student vot
(from various business classes) and writter
comments.

This year 6 sDrawar
Hossein Varamini, Professor of Finance an
Director of International Business. After
joining Elizabethtown in 2000, Dr. Varamin
has taken a leading role in the department.
He has had a huge impact on the lives of tl
student s. Noted i s
and supportive, always available to help
students. He takes an active role as an
advisor and is personally interested in
student sdé success. O
AiHe i s an extremely
Business Department and is definitely herg
for students first. o

In addition to his qualifications as a
outstanding professor in the classroom, Dr
Varamini displays other qualisehat
students seek in a good professor: he is a
dedicated advisor, a friend when you need
one, and he is committed to the achieveme
and advancement of the students. His
dedication and commitment to the students
and to the department make him the perfe
candidate for the 2004 Teacher of the Yea
Award.

~ Pam Harkin

8§88
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Department Awards& Scholarships

THE GLENN R. PATTERSON
SCHOLARSHIP
Janet L. Creamer
William H. Welliver
Scott T. Bumbernick
Rebecca S. Woll
Initially awarded to an incoming
freshman accounting major

FRESHMAN ERNST & YOUNG
ACCOUNTING SCHOLARSHIP

Lindsey C. Dean
Awarded to an incoming freshman
accounting major

VITA VOLUNTEERS

Edward E. Baker
Scott T. Bumbernick
Amy R.Gundrum
Charles R. Haines
Pamela Harkins
Nathan R. Hileman
Tiffany J. Inch
David J. Skow
Allison A. Whalen
Lenette M. Williams
Rebecca S. Woll
Persons rece iving recognition for their
participation in the Volunteer Income
Tax Assistance Program

INSTITUTE OF MANAGEMENT
ACCOUNTANTS AWARD
HARRISBURG CHAPTER

Rebecca S. Woll
Awarded to an outstanding senior with
an accounting major

THE PENNSYLVANIA INSTITUTE
OF CERTIFIED PUBLIC
ACCOUNTANTS AWARD
Tiffany J. Inch
Awarded to an outstanding senior
accounting major

ACCOUNTING ALUMNI AWARD
Scott T. Bumbernick
Awarded to an outstanding senior with
an accounting major/concentration

THE DOUGLAS & VICTORIA
MEACHAM MEMORIAL AWARD
Megan K. Halladay
Presented to a junior or senior Business
Administration student who best
exemplifies the attributes of frugality,
hard work and patriotism

FINANCIAL EXECUTIVES
INTERNATIONAL (FEI) i CENTRAL
PENNSYLVANIA CHAPTER-
OUTSTANDING STUCENT AWARD

Sarah E. Stratton
Presented to an outstanding senior in
the area of finance

THE WALL STREET JOURNAL
AWARD

Sarah E. Stratton
Presented to the student who has
demonstrated outstanding achievement
and interest in the area of finance and
investments

JAMES B. HOOVER BUSINESS
DEPARTMENT SCHOLARSHIP
Bridget C. Nussle
Christopher Williams
An outstanding junior in the Department
of Business who has demonstrated
excellence in scholarship and
extracurricular activities

DEPARTMENTAL SCHOLARSHIP

Bethany J. Al lebach
Andrew Boyajian
Jennifer A. Carey
Audrey L. Gaddis

Holly L. Gish
James D. Hagen
Joshua D. Hall
Allyson M. Morrison



Carol A. Powell

Greg M. Rohde

Justin M. Smith
Sarah E. Stratton
Jennifer L. Walton

Initially awarded to an incoming
freshmen based on a
competitive examination

PRESENTERS AT THE STUDENT
CONFERENCE IN BUSINESS &
ECONOMICS

Matthew R. Aument
Erkin Ayupov
Loretta J. Brubaker
Jonel M. Gray
Megan K. Halladay
Svetlana Kalash
Lauren A. Mierzejewski
Allyson N. Morrison
Patrick Murray
Lauren E. Potosky
Sarah E. Stratton
Julie E. Torchia
Christopher T. Williams

BEST CONFERENCE PAPER
AWARD
Loretta J. Brubaker
Megan K. Halladay

OUTSTANDING INTERNATIONAL
BUSINESS STUDENT AWARD
Awarded to an outstanding senior

International Business Major
Brittany S. Maul
Sarah E. Stratton

DENTSPLY SCHOLARSHIP
Natalie Lyakhovetskaya
Allyson N. Morrison
Awarded to two freshmen in
International Business

DENTSPLY INTERNATIONAL
INTERNSHIP SCHOLARSHIP
Brittany S. Maul
Brandy L. Healey
Rachel E. Smith
Awarded to an outstan  ding junior in
International Business
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KBA NORTH AMERICA
INTERNSHIP SCHOLARSHIP
Kirsten T. Malkowski
Awarded to an outstanding junior in
International Business

LEHIGH PORTLAND CEMENT
COMPANY INTERNSHIP
SCHOLARSHIP
Jonel M. Gray
Awarded to an outstandingj  uniorin
International Business

HERMAN G. ENTERLINE
SCHOLARSHIP
Cassie T. Saira
Awarded to an outstanding Business
Student

MUSSELMAN SCHOLARSHIP
Brandi Healey
Brittany Maul
Benjamin Osterhout
Jana Skalska
Christopher T. Williams
Based on academic excelle  nce and
personal character, this scholarship is
presented to an outstanding business
student at the completion of the
sophomore year.

MARY SACHS SCHOLARSHIP
Jennifer A. Bobbins
Alicia L. Collins
Stacy R. Duh
Lenette M. Williams
Presented to outstanding st udents
preparing for careers in the field of
business

JOHN W. HESS SCHOLARSHIP
AWARD

Joshua Hall
Svetlana Kalash
Jan Tammen
Awarded to an outstanding student in
the Department of Business
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CHRISTINE EBERLY SCHOLARSHIP
AWARD
Rachel C. Kelly
Awarded to a s tudent majoring in
accounting or other area of study in
business

ALICE L. KNOUSE SCHOLARSHIP
Candice Mandrino
Awarded to an outstanding junior in the
Department of Business

BUSINESS TEACHER OF THE YEAR
AWARD

Sponsored by Delta Mu Delta
Dr. Hossein Vara mini

NOMINEES FOR OUTSTANDING
BUSINESS STUDENT AWARD
Scott T. Bumbernick
Pamela Harkins
Brittany S. Maul
Megan Naugle
Benjamin R. Osterhout
Lauren E. Potosky
Michelle S. Sandom
Sarah E. Stratton
Lenette M. Williams
Awarded by the Department of Business
fa culty in recognition of academic
excellence and extra -curricular activities

OUTSTANDING BUSINESS
STUDENT AWARD

Brittany S. Maul

888
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THE STUDENT CONFERENCE

How the Day Unfolded

n Wednesday, April 14, the Department of Business hosted its fourth annual Student

Conference in Business and Eoamcs. The conference is designed to provide

business students an opportunity to present research papers in front of peers, faculty
and alumni.

This year6s conference varied from previ
presentations, insteadlf t he usual one. Li ke previous ed
keynote address and an alumni panel. The extended duration of the conference allowed students
and faculty to attend parts of the sessions, even if they could not stay for theestire

The conference commenced at 12:30 p.m. with welcoming remarks by Dr. Varamini,

followed by a keynote address by Mr. James Hoover. The address focused on venture capital

~ : markets i Mr. Hoover discussed the process by which
APapers in tH

addressed topics ranging
from the growth of the

European Union to issues ) ) ) ) .
of management and for partial ownership of their companies. Mr. Hoover pointed out

accounting. o

entrepreneurs could raifieancing for their projects in exchange

recent trends in the field of venture capital.

After the keynote address, the first of two sessions began. Chaired by Nikolina Pazanin,
the sessioincluded papers addressing topics ranging from the growth of the European Union to
issues of management and accounting. A paper dealing with the Sa@thdeg#\ct went on to

receive a Best Paper Award.
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A refreshment break followed. Then, Mark Muenzame of the session chairs from last

year 0s conference, made a repeat appearance,
The panelists were Ben Smith, a Class of 0609E¢€
of 003 accountaussign proned THE ALUMNI PANEL
to be quite interesting, as students heard about| Two panelists. Two different backgrounds.
in two distinctly different areas of business, tf Ben Smith graduated from Etown ir
1998 with a degree in communications. He
small business and franchising arena, and lifd €ntered the business world and now opera
three Subway franch
. . : Ice franchise.
one of the big accounting firms.
Arthur Marsfall graduated from
Next up on the agenda was the secq Etown in 2003 with a degree in accounting
After completing an internship at Ernst &
session of pagrs chaired by Julio Camachq Young LLP before his senior year, Mr.
Marshall was offered a futime position
Entries ranged from economic comparisons | upon graduating. He has been at Ernst &
Young ever since.
Kazakhstan and Uzbekistan to a discussion . _ _
In his discesion, Smith stressed theg
. | idea of persistence. Having had three
whether candy displays on college campug academic majors prior to graduating, Smith
_ . . said that finding a career that you are excit
would increase sales. This last paper, which 8 gpoutis key to being happy in life. He alsg
_ advised the student
one won its author, Megan Halladay, one oé t| somethiy new. 6 He open{
stor e, he noted, on
di stinguished paper P nNni ng
Marshall noted that the Sarbanes
banquet, used mathematical analysisconduct | Oxley Act of 2002 has vastly increased the
size of the accounting market. Reassuringl
: : for students, he noted that all those who
her research. She did a very good job graduated with hinhad found jobs, adding,
. . i ii f they had put a
presenting her paper and delivering Heval | ¢ o o ch . o
conclusions. This session also featured a stug To sum up the key points of the
alumni panel: Diligence, dedication, and a
from Gettysburg College ko presented a papq little risk-taking usually make a strong recig
for success.
on the merits of using train horns at railro ~ Mark Muenzen

crossing, and their effects on safety as well

das
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housing prices.
Dr. Sanjay Paul offered concluding remarks, thanking all involved in the conference and
reminding them to attend the Buess Banquet later in the evening.

~Jan Tammen

About the Keynote Speaker

Mr. Jim Hoover is a 1975 graduate of the Department of Business at Elizabethtowi
Coll ege. After earning a Master ds deq
to work as a general partner for Welsh, Carson, Anderson and Stowe, as well as
Robertso, Stephens and Co. From 1977 to 1984, he worked for the Investment
Management Group at Citibank as vice president of the group. In 1998, Mr. Hoove
founded Dauphin Capital Partners, "a venture capital firm focused on providing fing

backing to promisig companies in the medical industry."

In his address on venture capital, Mr. Hoover provided an overview of the
industry and described his own investment focus. Venture capitalists like Mr. Hoov|
and private equity firms, we discovered, are pools oftahgirganized as limited
partnerships, that invest in companies offering the prospects of a high rate of retur
within five to seven years. The venture capitalist may look at dozens of investment
opportunities before investing in a few selected companithsfavorable prospects. Fa
from being simply passive financiers (and funding new buildings for their alma mat
venture capitalists foster growth in companies through their involvement in the
management, and strategic marketing and planning of theisted companies. As Mr.
Hoover said, they are entrepreneurs first and financiers second.

~ Nikolina Pazanin

Dr. Hossein Varamini and Dr. Sanjay Paul are the Conference organizers. For additional
information about the conference, please visit
www.etown.edu/business/conference.html

8§88
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A TALE OF TWO
COUNTRIES: ECONOMIC
GROWTH IN KAZAKHSTAN

AND UZBEKISTAN

Erkin Ayupov !

Advisor: Dr. Sanjay Paul

[. Introduction

In 1991, after more than a century of
Soviet rule, Kazakhstan and Uzbekistan
became independent sovereign
democratic states. However, they greatly
differed in their pace in transition to a
market economy due to the difference in
resource endowments and initial
economic conditions. Kazakhstan took
more decisive approach to transition due
to the abundance of nmal resources
and close economic ties with Russia. By
contrast,
energy and specialization in cotton and
gold contributed to its reliance on a more
gradual and stated approach to
economic transition.

Il. Comparative Analysis of
Kazakhstan and Uzbekistan

a. Real GDP Growth

Based on IMF estimates, in the first

years of independence, the performance
of both countries was characterized by

very low levels of output and
macroeconomic instability. Ufther
economic reforms bt to a drastic

divergence of GDP performances of
Kazakhstan and Uzbekistan. Based on
the national authorities and IMF reports,

! Erkin Ayupov is an Internatital Business
major with Finance and Marketing
concentrations.
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Kazakhst adusted GBP Hor

2002 was $105 billionwhich made the

GDP per capita at abou#6300. The

indicators also showedhat the real

growth rate for 2002 was 9.5%. In
contrast,
GDP for 2002 was $65 billion and GDP
per capita $2500. Its real growth rate
happened to be much lower than
Kazakhstah s at3%about

b. Inflation

Early during the transan period, he
inflation rates of Kazakhstan and
Uzbekistan became very high, which
indicated that macroeconomic conditions
were weakening. The main reasons for
accelerating inflation rate were strong
monetary growth, combined with price
liberalization ad moves toward world
prices in interstate trade. Kazakhstan
wassuccessful to reduce its inflation rate
to 60 percent by the end of 1995 and
gained control over the rates in the

U-aufiigekdy B t a nidigwing §elark. On the other hand,

Uzbekistan reduced its inflation rate by
mid 1995, although it remained higher
than anticipated due to large unsterilized
foreign exchange inflows and almost
nonfunctional securities markets.

The annualrate of inflation in
Kazakhstan decreased from 2963% in
1992 to 1.9% in 1998, 9.8% in 2000ch
6% in 2002.
at 885% in 1993 (2165% in Kazakhstan)
but fell to 26.1% in 1998 and has not
changed much since then. (IMF staff
estimates).

c. Foreign Direct Investment

The IMF reports illustrate that
considering the significaxe of FDI, both
Kazakhstan and Uzbekistan conducted
far-reaching reforms of their foreign
investment laws to encourage higher

Uz {adjukteds t an o s

Uzbekistanos
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inflow of capital. However, despite the
incentives provided by the Uzbek
government, Uzbekistan has been falling
behind in terms fothe FDI volume. This

is due to the exchange rate risk and the
currency inconvertibility, which reduced
the overall attractiveness of the country
to foreign investors. In 2002,
Kazakhstan received $2138 min. of FDI
compared to its $105 bin. GDP. On the
other hand, Uzbeki
FDI versus GDP was $65min to $65bln.

[ll. Financial System

a. Banking Sector

During the first years of independence,
the banking systems of both Kazakhstan
and Uzbekistan continued to be
segmented and sectoriented. Another
major issue is the fact that the state
wasl/isi directly or indirectlyi a major
sharehol der i n most
banking sector reform was done in two
stages. The banking reform resulted in
elimination of small and large banks that
could nd operate in conditions of high
minimum capital requirements and strict
audits. However, the general skill level
in many of the indigenous banks, which
still account for more than orlelf of

st

addressed in its banking reform is the
government 6s el i mi

restrictionswhich impair the trust of the

population in the domestic banking
sector.

b. Equity Markets

Kazakhstan carried out a number of
important institutional reforms with the

intent of developing its domestic equity
mandlsetsi
undertake afar-reaching program of

privatization greatly contributed to the
development of the domestic equity
market. However, the use of equity
sources for private sector financing for
investment projects has been limited,
and largely restricted to Kazakhstan.
There are early indications that foreign
investors are showing interest in Kazakh
equity.

b a nUkbekistarK a z stdttéds t atmeo s
development of its equity market in
conjunction with privatization and
demonopolisation processes in 1994,
The approach taken to privatization
reflected on the Ilow level of
development of the equity market. Due
to the poor equity market conditions,
investors have no real incentive or any

total bank assets, remains low. real opportunities to trade these
securities.

I n contrast, Uzbekistanos
progess in the restructuring of its In both countries more progress
banking system was relatively slow. needs to be made in both bamakd
Although  bank  supervision was nonbank financial systems. This is true
improved, little has been done to because banks have not yet been fully
restructure the financial system, which  transformed from administrators of
continues to be dominated by the financial flows to effective
traditional specialized banks. The intermediaries between savers and
development otommercial banking has investors, while nonbank financial
been affected in Uzbekistan by direct systems need to be captured in
government intervention in foreign adjustmenoperations.
exchange and financial markets.
Uzbekistands pri mary I ssue yet t o be

nat.i

tazrabhmhstoafn 6 s



[V. Conclusion

In Kazakhstan and Uzbekistan, the
success of the reform programs will
depend crucially
commitment, as well as on broad support
by influential groups outside the
government. Efforts to raise revenue
have ot been successful due to the tax
administrations that are unprepared to
enforce tax collections, the prevalence of
domestic payments arrears, and
flourishing underground economies that
largely escape taxation. One of the main
reasons for thriving undergnad
economies is extremely high progressive
tax rates. Besides official wages being
very low, the progressive high tax rates
take off the last pennies of people and
private enterprises, leaving them with no
incentive for their future operations.
Therefore,these harsh conditions force
the private businesses to operate in
underground economies with intention to
escape the taxation. In order to prevent
the tax leakage, the government would
be better off by introducing a low flat tax
rate, the progressive taates should be
delayed till the overall economy of the
country achieves a standing of NIC.

Despite certain differences, the
banking systems of both countries are
stil at a fairly elementary stage of
development. Changing the role of the
large state b#s from agents of the state
to independent financial intermediaries
will be crucial in the process of banking
reforms.

Although Kazakhstan and
Uzbekistan have started their structural
reforms, the depth and determination of
implementing them have vade
considerably across countries.
Uzbekistan, being a slower reformer,
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should give priority to key areas such as
privatization and enterprise
restructuring. Kazakhstan, while it made
considerable progress in the key areas

0 n mentibned prgwousky,r shomd put BD

effort on strengthening the confidence of
private savers and investors, and
modifying the state intervention in

economic activity. This can be achieved
by limiting the functions of the state

essentially to the provision of reliable
public services, theestablishment of a

simple and transparent regulatory
framework, and the enforcement of
property rights and a fair judicial system.

Finally, elimination of power and
corruption issues will be a vital
challenge for both countries, as it is in
many othetransition economies.
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THE EFFECTIVENESS OF
THE SARBANES-OXLEY ACT
OF 2002

Loretta Brubaker *

Advisor: Prof. Terrie Gehman

|. Introduction

During 2002, many accounting scandals
came into the public view and stirred up
concern among lawmakers and the
general public that a Wa needed to be
enacted in order to control the ethical
acts of those in the business
environment. Companies used various
methods in order to inflate earnings:
Enron used ofbalance sheet financing,
WorldCom booked billions of dollars of
operating expers as capital expenses,
Global Crossing inflated revenues, Tyco
di dnot account for
Mirant overstated assets, and AOL Time
Warner improperly recorded third party
advertisements as their own revenue. As
a result of these scandals, Sendtaul
Sarbanes, a Democrat from Maryland,
and Representative Michael Oxley, a
Republican from Ohio, proposed the
Sarbane€©xley Act, and it was signed
into law by President George W. Bush
on July 30, 2002.

Il. Key Provisions of the Act

There are eleven k&s in the Act, but the
main provisions of the Act are found in
the first four titles. The first provision of
the Sarbane®xley Act of 2002 creates
the Public Company Accounting
Oversight Board (PCAOB), whose duty

! Loretta Brubaker is an Accounting Major.
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IS to oversee the audits of public

companies. The PCAOB establishes
auditing, quality control, and
independence  standards, such as

requiring registered public accounting
firms to retain audit work papers for at
least seven years, and requiring a second
partner to review and approve an audit
report. Title 1l of the Act deals with
Auditor Independence. Registered
public accounting firms that provide
audit services are prohibited from
simultaneously performing a public
C 0 mp a n y-dudit sarvices, such as
bookkeeping, fairness opinions, actabr
services, management functions, and
investment advising. Audit partners are
required to operate on a rotating basis
and public companies are required to
have an Audit Committee. The third
provision, on Corporate Responsibility,
requires a public conjpn 'y 6 s
management to take proper
responsibility for its annual  and
q ?eﬂygr pror& bypgigﬂirpgedffltﬁat
management has fulfilled certain
necessary obligations. h& fourth major
provision of the Sarbané3xley Act
identifies Enhanced Financial
Disclosures. This provision includes
requirements such as disclosing all
material offbalance sheet transactions
on annual and quarterly reports. The
other titles of the Act primarily increase
penalties for violations of other laws,
such as the Securities Exchanget Af
1934.

[1l. Historical Perspective

| looked at three landmark historical
changes that affected the accounting
profession: the institution of the

Securities and Exchange Commission,
the formation of the Financial

Accounting Standards Board, and the
creation of the system of peer reviews.
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In each of these scenarios, there was
corporate fraud which led to distrust of
management of public companies and
public accounting firms. As a result, an
organization decided that legislation
would be helpful to ese the fears of the
public and encourage them to continue
investing in public companies. Within a
few year s of
beginning, fraudulent activities were
discovered againi often surprisingly
similar to the very behaviors for which it
was inteded to prevent. | found that
each of these initiatives proved
themselves ineffective in the lotgrm.
There is no doubt that historical
alterations have made radical changes to
the accounting world, but we can see
that history has proven that these
changes have not been effective at
preventing fraudulent activities. From
consideration of three of the most
dramatic modifications to the accounting
profession, it is clear that legislation
alone does not have the power to dictate
behavior.

IV. Realistic Perspective on
Effectiveness

In an attempt to forecast the
effectiveness of the Sarbar@sgley Act,

| looked at a few issues concerning
effectiveness. The Act mandates
tougher consequences in an effort to
deter unethical behavior; however, |
donot that | thise wilke increase

effectiveness. If people want to be
deceptive and misleading in the way
they represent their companies, they will
still find ways to attempt to circumvent
the consequences. As found in my
review of historical accounting changes,
tougher penalties did not prove to be an
effective way of deterring unethical
behavior.

There are many unintended
consequences resulting from the
Sarbane©xley Act. Small public
accounting firms and small public
companies are finding it difficult to hav
sufficient staff to perform the additional
requirements necessary for compliance

e a ¢ hvith the A&. c Itbelieve th& £mployees

may burn out fast because of the
additional responsibilities. Because of
the extreme pressure to implement the
Act, | believe otherspects of financial
reporting will suffer. As a result,
someone will think that more legislation
should be implemented to control new
weaknesses, and it will become a
continuous cycle, which will never be
sufficient to control all behaviors in the
business environment. Even though |
predict the Act as a whole to be
ineffective in the longerm, there could
be some benefits of the Act, namely that
of separation of services, mandatory
audit committees for public companies, a
person identified as a finanti@xpert
who serves on the audit committee, and
enhanced corporate  responsibility.
However, very few, if any, of the recent
accounting scandals were caused by the
lack of these provisions.

There is one crucial component
of the Act that seems to be inhetly
counterproductive: results  from
inspections of public accounting firms
wonodt be made
are corrected within 12 months (Act,
section 104). Why should firms be
given one year to correct problems that
may have been ongoing foseveral
year s, i f t he
i nspected for a
the main purposes of the Act to provide
more timely and factually correct
information to the public? This section

publ i c

company
few year



is a direct contradiction to the very
essence gspblrposehe Act 6

V. Conclusions

After considering all of these potential
factors that may hinder or enhance the
effectiveness of the Sarbar@sley Act,

we are left with this question: can any
amount of legislation compel individuals
to do what is ethically oper? | do not
believe that legislation has that power.
No amount of legislation could have
prevented the recent accounting
scandals, such as those mentioned in the
introduction, and neither will the
Sarbane©xley Act be a preventative
force in the fuire. | believe that the
accounting profession needs to adopt a

Aspirit of the | awo
Arul e of the | awo
standards. Under a rulmsed approach,
individuals believe

specifically forbid sometinig, it must be
okay. But I believe that integrity needs
to be fostered within individuals, rather
than unsuccessfully attempting to foster
integrity within laws.

Undoubtedly, when scandalous
events such as recent ones occur, people
in legislature are mssured by their
constituents to enact a new law that will,

basically, reassure them that the
government is concerned about the
incidents. If society continues to buy

into the idea that legislation has such
extensive power to control the behavior
of individuals, it will continue on the
vicious cycle that it is currently
traveling. History has proven many
times that legislation is not what needs
to change in order to have ethical
behavior. No amount of legislation was
effective for the accounting professiin
the past. When will we wake up and
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realize that no amount of legislation will
be effective at controlling ethical
behaviors now or at any point in the
future?
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WOMEN LIKE ABOUT A
PI CKUP, -MAN! 0
MARKETING PICKUP
TRUCKS TO WOMEN
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Advisor: Prof. Powell Adams

[. Introduction

Country singer
APiupgk Mano includes
is something women like about a pickup
man. o0 I f the
changed by adding a comma before
Amano, it
central idea of this project; the
hypothesis that there is something that
women like about a pickup, as opposed
to the stereotype that pickups are just for
men. The research of this project
focused on the questions of whether
women really were buying pickup
trucks, what kind of marketing efforts
the industry was currently malgn
towards the female market and what
Etown College students thought about
purchasing pickup trucks?

[l. Literature Review

Most recent research indicated that
women are interested in purchasing
pickup trucks. One source revealed that
woman buy 26 percemtf all new trucks

and over half of all new cars, and
another source showed that two of the
top five most popular new vehicles
among American women in 2001 were

! Jonel Gray in an International Business Major
with a Marketing Concentration and German
Minor.
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S S OME T Hoickhdp®@ucks. Sources also comment on

evolving gender roles and the response
of the industryby creating a focus on
customizing pickups for women and
getting women involved in marketing,
engineering, and designing areas of the
pickup industry.

Despite these steps, marketing to
this growing segment is still in its infant
stages and the growing pdprity of the
SUV is taking away a valuable portion
of these female buyers. To get a more
f the
guprent marketing eﬁorﬁ;-lofht}ger ickup
truck industry toward women, a survey
. copdycted jop fhe
Elizabethtowrfemale student population

% g Galey as; Rigary
research.

[ll. Framework and Analysis

For the surveys/questionnaires, a
combination of simple short answer
guestions, yesr-no answer questions,
and scaled opinion ratings were divide
into four sections. The survey was
expected to show a positive reaction of
this market segment to a pickup truck
marketing effort based on current trends
and personal insight into the tastes of
surveyoro6s observat
A was to establish the viete status of
the target market; if they own a vehicle,
who bought it and how old it is. This
information indicated the buying history
of the target market. Section B indicated
what the most important attributes of a
vehicle were to the target markethis
attributes would be the focus for a
pickup marketing strategy and based on
those attributes, which specific pickup
would be the best option to market to the
target. Section C was to gauge the
knowledge base of the target market.

i ons
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How informed the taget was about the
marketing efforts of the pickup
companies towards women and the
overall popularity of pickup truck were
important again for direction in a
marketing plan. Using data from
Section B, the hope was to infer whether
lack of information was gt of the
reason the target did have a high buying
frequency of pickup trucks. Section D
was the remainder of the demographic
information about the target market. It
was already known that the segment are
female, college students living at least
for the school year in south central PA,
but their age and income were needed to
have a complete demographic picture to
solidify the target.

V. Conclusions

Out of 900 surveys 186 responses were
received. As expected, the respondents
did have a positive redon toward
pickups, but a traditional masculine
image association with pickups was the
major hindrance toward acceptance of
pickups in this market segment. The
survey also demonstrated a lack of or at

least inefficient information
dissemination about fmale focus in
pickups, another flaw in current

marketing methods. A majority of
respondents did not think pickups were
made with women in mind or that
women made up over ten percent of the
pickup buying population. The survey
did reveal a market potaat in this
segment. Although a majority of
respondents had a vehicle, only one
percent had a pickup truck. Fitwo
percent of respondents said they would
purchase a pickup that had all the
attributes they wanted in a vehicle and
seventyeight percentwere planning to

purchase a new or used car in the next
five years.

A more specific group follovup
interview would have been helpful, but
time and scheduling constraints limited
this portion of the research to a single
respondent as a sample of resaiish an
interview could have returned. This
portion of research would have
concentrated on distribution, which was
not thoroughly covered in the original
survey, and opinions on female
characters in pickup advertising as a
method of counteracting the ncatine
truck stereotype.

After a combination of research
on types, prices and brands of pickup

trucks, background marketing
information, and the results of the
personal  surveys/primary  research,

compact pickups seemed to be the best
product to market toyoung women in
their early to mieR0s. The attractive
price and the smaller and less masculine
size would satisfy the most important
factors in product choice. This type of
vehicle also matched less important
factors to the segment as well. All
together, research indicated marketers
should allocate resources to tap this
market. After all, there is something
women like about a pickup, man!
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THE CONFECTION
CONNECTION:
PROMOTIONAL DISPLAYS
IN COLLEGES

Megan Halladay*

Advisor: Prof. Powell Adams

[. Introduction

The premise of this paper is twofolu
introduce the category management
(CM) concept and the selection of a
promotional mix as interelated and
then to uncover a more appropriate way
for a confection organization to
penetrate the college target market.
After such theories have been prdper
conceptualized, it will be recommended
to the Category Management
Department of the Hershey Foods
Corporation that the same promotional
tools deemed successful in the grocery
retail sector be implemented in college
and university eating hubs nationwide.
Considering that the college target
market is a profitable one coupled with
the fact that university food court
purchases are comparable to those made
in mini-grocery stores, Hershey Foods is
doing itself a major disservice by
dismissing the college eaf hub as a
worthwhile retail sector in which to
actively promote its products.

! Megan Halladay is a Business Adminégton
Major with a Marketing concentration and a
Mathematics Minor. She thanks the Hershey
Foods Corporation, especially Anu Upadhyaya
and Mark Lavelle, for their support of this
project.

II. Background

As a result of the business arena
changing overtime, with greater power
placed in the hands of the retailer and
now shifting toward the consumer, it is
important for an organization to
understand and implement category
management strategies before going to
market (Koester, 2002). A category
management department, referred to as
the connective tissue that molds sales
and marketing ideas into tangible results,
is responsible for a comprehensive
understanding of the performance of all
items within the confection category. In
addition, the CM team helps in the
ultimate decisiormaking process of
what promotional tools will be most
beneficial in the quest for makjrcandy
products most marketable (Category
Management Subcommittee, 1995).
After proving that the active pursuit of
the college target market is worthwhile,
the recommendation for use of
promotional displays in college eating
hubs will be offered to the ategory
management team because of its direct
role in the selecti
promotional mix.

on

[ll. Methodology

To find out if the efforts of Hershey have
infiltrated the eating habits of college
students in addition to proving that
college stdents have a direct need for
candy, a survey was created and
distributed to 500 college studentg/ith
respect to time and budgeting
constraints, students of all majors from
Elizabethtown College were selected
through  nomprobability ~ sampling
methods (Bekowitz, Kerin, Hartley, &
Rudelius, 1997)

of



Theoretically, college students
are profitable entities for confection
companies, since this target market
spends about $328 million dollars on
candy bars a year (Harrisinteractive®,
2002). As confirmed by Dr. Dana
Markow, Ph.D., Director of Youth &
Educati on Research,
segment worth going after is that of the
15.3 million person college target market
(as cited in The Harris Poll®: 360 Youth
College Explorer, 2003, p. 2). Since
two-thirds of curent day college
students hold paying jobs and spend
close to $53 billion in discretionary
income a year, the Hershey Foods
Corporation needs to go after this
segment of individuals much more
aggressively.

Unfortunately  for  Hershey
Foods, it does notppropriately target
college students, since it neglects the use
of promotions tools in highlrafficked,
college food courts. These prime
locations remain untapped resources
simply because corporatists are severely
disconnected from the needs and buying
patterns of the typical college student.

Prior to any survey calculations,
three main hypotheses were formulated
in need of statistical analysis. It was

a7

placement is in effect. If all three null
hypotheses that there is no dependency
between likelihood to buy and the
regective factor are all rejected, then the
claim will be made that location,
payment type, and merchandising
placement all aid in an Elizabethtown
S B u déehnott 66s cpuwnrsauhreesr e
Square analysis and a Test of Fwo
Proportions was used in the quest to
validate or deny each individual claim
with a
each test. In reading the data, therefore,
anytime the pvalue generated was less
than the denoted significance level, the
experimenter confidently rejected the
null hypothesis @d accepted the
alternative hypothesis (Blaisdell, 1998).

After all analyses were run and
the statistical data properly evaluated, it
became clear that likelihood to buy
candy is associated with location,
payment type available, and promotional
placemen of candy within a specific
location. More specifically, a Test of
Two-Proportions offered further insight
into what specific placement option
within a store is the most convincing
toward a purchase of confection. A p
value of 0.031 resulted when a sess
(P1) was deemed the true probability
that a purchase is more likely because of

hypothesized that there is an association a noticeable promotional display
bet ween an El i z ab e wheteas\a alueft 0lD@) evastrevesaled
likelihood to buy candyand 1.) its when (P1) represented the true

location, 2.) he payment type available,
and 3.) the promotional placement
option within a store setting. More
specifically, it was theorized that
students will generally respond that they
are more likely to buy candy if it is
located atthel ay 6 s Nest,
Co |l | e gecanipss eating hub, if one
has the ability to use his or her swipe
card, and if promotional candy

probability that a candy purchase is more
likely as a result of placeent at the
checkout. (Ho: p¥2 = 0; Ha: p1 > p2).

E V. Rewdmenénbattiomsv n

Although the experimenter accepted the
promotional display in a noticeable

significance

of
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section option as worthwhile, the true
probability for a candy purchase to occur
does, in fact, seem morekdly when
candy is placed near the checkout. In
this way, it seems likely that both
promotional displays and candy placed
near the register are effective means of
inspiring candy purchase behavior; the
most appropriate option, therefore, could
be a combiation of the two placement
efforts 1 utilizing promotional displays
in the form of 4Tier Counter Racks near
the checkout, since these displays are
specifically designed to showcase candy
at the register to exploit impulsivity
among shoppers.

It is, therebre, of utmost
importance that the Category
Management Department of the Hershey
Foods Corporation begins  the
implementation of promotional displays
in college eating hubs. Hershey Foods
must recognize the dire need for these
specified promotional tools n
Nest o settings,
noticeable sections of the store. Since
college food courts are highly frequented
by students with candy needs, the
placement of Hershey displays in these
environments  will transform nen
specific candy eaters into precise
Hershey snackers. Without consciously
realizing it, these student shoppers will
begin reaching for Hershey candy bars
right out of such displays simply because
these items are now more accessible.

Further research must be done,
by the Hershey Foods Corporation, prior
to the acceptance of the proposed claim.
Only after a much larger college
population is solicited, with similar
findings reconfirmed, will the true candy
buying habits of this specified target
market be revealed. Isithe sincere

i J a yECR
b o t hCorantitted dn& The dgrtnesirig eGroupa n d

hope of the experimenter that the
proposed recommendation is accepted,
since a market leader such as Hershey
Foods must never grow comfortable
with its highly acclaimed status, but
rather act as a visionary organization by
continually strivig to find ways to
better target prospective consumers.
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BEATING THE MARKET
WITH SMALL CAPS?
TESTING MARKET

EFFICIENCY

Svetlana Kalash

Advisor: Dr. Hossein Varamini

[. Introduction

Stock mutual funds can be divided into
three major categories based on their
market capitalization: large medium,
and smalcap funds. Historically, small
cap funds tended to produce higher

annual returns than largap funds
while medium <cap
somewhere in the middle. During the
Abull 0 market, s mal

the winners. But itd more difficult for
small companies to finance projects and
it is easier to go bankrupt. Therefore,
their stocks are more volatile and during
t he #Abear 0-capalos&radre,
which means that smatlps are riskier
than midcaps, while largeapfunds are
the least risky of the three. Therefore,
the answer to the question of what
mutual fund category beats the market is
difficult to answer. The efficient market
hypothesis states that investors cannot
beat the market because security prices
reflectall relevant information.

This paper is primarily concerned
with whether it is possible to beat the
market by choosing mutual funds based
on their market capitalization, or size of
companies in which they invest. To get
a better picture, it will also ik at the

! Svetlana Kalash is an International Business
Major with a Finace Concentration.
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funds based on their investment styles.
The objective of this paper is to find if
the large, medium and small
capitalization mutual funds earn equal
returns on the risladjusted basis. The
study will compare risladjusted returns
of mutual fundswith that of the market.

If there were a statistically significant
difference in riskadjusted returns among
three mutual fund categories, this would
imply that the market is inefficient. On
the other hand, if there were no
statistically significant diffeence in risk
adjusted returns, this would support the
efficient market hypothesis.

[I. Methodology

The empirical testing of the efficient

f Uphfket iypoth&sls thasNydeldedl Enlxdd

results. Some researchers provided
levidénée Pof mafkét @fficiBriey (Btahd, Y
1966, Jensen, 1968, and Treynor, 1965,
Fama, 1970, Sorensen, 1982, Davidson
and Froyer, 1982, Pearce and Roley,
1983, 1985, Friend, Blume, and

SCPdekEt!, 1970,). While other scholars

found evidence that contradicted the
efficient market hypothesis (Shiller,
1979 1981, Rosenberg et al., 1985, Kon
and Jen, 1979, Shawky, 1982, and
Adrangi, Chatrath, and Shank, 2002).

In this research, the Sharpe ratio
is used as a measure of ratljusted
return. The Sharpe ratio is defined as the
excess return per unit of risk:

Sharpe ratio =Rs- Rgr) /U ,

whereRs is the average annual return on
the fund Rge the riskfree rate of return,
normally the annual yield on the @y
Treasury bill, andd is the annualized
standard deviation.
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The data for this paper has been
retrieved from Morningstar dabase.
Large, medium, and small capitalization
mutual funds are selected randomly from
each Morningstar category, keeping
separately growth, blend and value funds
in each capitalization category. The
quarterly performance spanning the
period April 20017 December 2003, a
total of 11 quarters, will be used to
estimate average annual returns over this
period and calculate their standard
deviations. The samples researched
consist of 360 largeap funds, 334 mid
cap funds and 343 smadap mutual
funds. A tdal of 1037 mutual funds
were researched.

The oneway analysis of variance
was used to compare the Sharpe ratios of
large, medium, and small capitalization
mutual funds. The objective was to test

the following null and alternative
hypotheses:

Ho: 1= 28 3¢

Ha: not all of the means are equal,

w h e n,e,, & are sample means.

At 5% significance level, the
computed Fvalue of 221.61 is
significantly larger than the critical value
of 3.00 corresponding to the 8 degrees of
freedom in he numerator and 1000
degrees of freedom in the denominator.
In addition, the Rralue of 0.000 is very
significant; therefore, there is enough
evidence to reject §l in favor of Ha.
The results of the-test comparing the
means of each possible comdtilon of
pairs showed that there is a statistically
significant difference in means, which
implies that riskadjusted returns of
large, medium and small cap mutual
funds are not equal, conclusion that

contradicts the efficient —market
hypothesis.
[1l. Co nclusion

The evidence found is inconsistent with
the efficient market theory, which makes
it possible for an investor or a mutual
fund manger to earn higher returns.
Contrary to expectations, small cags
not necessarily give the lowest returns
during tre bear market. It ithe growth
funds in each capitalization category that
are the most risky. Therefore, choosing
the funds from the category that has the
highest Sharpe ratio, namely small and
medium value and blend mutual funds,
should lead to earnindpigher returns
than the market would earn. However,
investors should not rely solely on the
Sharpe ratio to measure the funds
volatility. Other risk mesures such as
beta can help investors to size up a
mut ual fundos v ol
when choosig mutual funds, investors
should evaluate the quality and
experience of fund managersrnover
andexpense ratios
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THE U.S. STEEL TRADE decades? Why 18 years later did Bush
POLICY revisit the same issue that Reagan had
unsuccessfully investigated and
Lauren Mierzejewski’ attempted to resolve years earlier?
Obviousl vy, t he Al andsca|
Advisor: Dr. Sylvester Williams IV trade had changed. Reagan death a
Acl osedo trade | andscape

faced a wideopen global market. What
was President Bushos rea
the safeguards issued in March 2002 by

. Introduction the President necessary?

The topic of feeign trade and the II. Literature Review

domestic steel industry have been

controversial topics for nearly 30 years. Since the Reagan administration,
For instance, President Ronald Reagan journaliss have reported on the
in 1984 initiated a Section 201  controversy surrounding steel in the
investigation of the trade practices United States. Most notably, the CATO

surrounding  the  steel  industry |nstitute expressed their skeptical views
Subsequently, Reagament against the of Reagan. Moreover, criticism of
International Trade Commission President Bushos St eel

recommendation and took action to save prevalently headlines publications such

the industry. President Reagan worked as tle Christian Science Monitor,

out voluntary restraint agreements with  Economist, Wall Street Journal and other

27 countries to reduce steel imports, notable business publications. Rarely,
guaranteeing domestic steel companies a does one find an article that favors

share of themarket. Some of these Bushés program. Neverth

countries include South Korea, Japan, exist, but in such bias publications as
Mexico, South Africa, Australia and the  those from the American Iromd Steel

European Union Community. Today, Institute.
many of these same countries are the
largest producers of steel and free trade ||I. Analysis

agreements exist with nearly all of these

countries, many agreements because of \When George W. Bush first ran for
President George W. Bush. However, President in 2000, he added the crucial
President Reaganods platlormof rélisf fomtterdémedticosteel a s
successful as hoped and resulted in lose industry in hopes of swaying the large,
of American jobs and market share. generally democrat oriented group of
steelworkers.  An Internanal Trade
So why in 2002 did President  Commission investigation concluded,
Bush see urgency to rectify a sition although not conclusive with all
that had existed for nearly three  members of the committee, that imports
were the source of injury to the steel
1 o - . industry. In turn, President Bush on
Lauren Mierzejewski is a Business March 5, 2002 issued Proclamation 7529
Administration Major with an Accounting Lo : ;
Concentration and a Political Science Minor. establishing Steel@ remedy to in his




wor ds, Afacilitate
competition from imports of certain
product so. The

resulted in increases in duties ranging
from 8 to 30 percent on imports of
certain steel products and a tariff rate
guota onimports of semi finished steel
slabs.

As many people were skeptical
of President
support, Bush and the steel industry
released news of lost jobs, shipments of
steel down, amongst other inflated and
out of context statistics. Thmdustry
cites 1998 as grounds for what they
called a crisis. Shipments 1998 were
still 66% higher tha the last industry
crisis during the Reagan administration.
Moreover, Bush named United States
displacement in the world market as a
reason for theemedy. However, a look
at the foreign market proves just the
opposite. The United States share in
world production increased from 12.3%
to 12.6%. Obviously, global conditions
were favoring the U.S. market. Bush
also recognized loses of 10,000 jobsin
year as grounds for the proclamation.
While this proves to be a fact, one must
consider the overall trend of job lose
throughout numerous industries in the
United States.

Domestically, the steel industry

sees Section 201 as extremely necessary

while those industries using steel and
their consumers are outraged. Upon the
release of the industries halfway report
of the program in September 2003, they
said the sanctions were slowly working
but the plan needed to perpetuate over
the 3year period to se the desired
effects. Bush
recovery were even more optimistic,

updates

55

gadil tiinge tdad] pstoge mtm

first year.

St e el Conzsdy, the endustriey using

steel in the United States appeared to be
suffering greatly from Section 201.
Startling figures really show the true
colors of the program: in 2002, United
States stealising industries have lost
$600 million due to higher prices and
26,000 jobs, in comparison to steel firms

B u s h 6 sreckorengi&240ymijllion tinal saving 3,000

jobs. The numirs just do not support
Bush in the least. For American
citizens, obviously as the price of steel
increases to the steel using industries,
the price of their products must increase
as well. For example, new car prices
would increase by at least $100.

Moreover, President  Bush
outraged the international community
with his Section 201 remedy. In July of
2003, the World Trade Organization
rul ed Bushos progr
trade rules and more than eight
complaints have been filed in regards to
the progran. The European Union
promises $2.2 billion in duties on U.S.
imports if the steel tariffs were not lifted,
with a deadline of midecember 2003.
What further outraged the petitioning
countries was the fact that Canada,
Mexico, Israel and Jordan wereckxded
from the tariffs as well as 99 other
developing countries. These countries,
although Bush and the industry fail to
mention in their September 2003 report,
are also amongst the largest exporters to
the United States of steel products. This
seems camadictory to the goal of
Section 201.

IV. Conclusions

on the
There are 70 ste@rroducing companies
in the Untied States, 18 of theses are in

am

i ndustryods
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